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Human Principle 1: e Business ethics/compliance p. 11
Rights Businesses should support and respect e Initiatives for globalization and workforce p. 13
the protection of internationally diversification
roclaimed human rights.
prociaime ghts e TEL™ UNIVERSITY (Internal organization for 0. 13
— human resource development
Principle 2: ! ! velop )
Businesses should make sure that they *CSR goals pp. 2829
are not complicit in human rights abuses. ® CSR policy p. 31
Labour Principle 3: e Business ethics/compliance p. 11
Businesses should uphold the freedom e Easy-to-work workplace p. 12
of association and the effective recognition | | ... o< worklife balance p. 12
of the right to collective bargaining. o
® Procurement Initiatives p. 17
Principle 4: *CSR goals pp. 28-29
Businesses should uphold the elimination ®CSR policy p. 31
of all forms of forced and compulsory
labour.
Principle 5:
Businesses should uphold the effective
abolition of child labour.
Principle 6:
Businesses should uphold the elimination
of discrimination in respect of employment
and occupation.
Environment | Principle 7: @ Tokyo Electron business activities and p. 18
Businesses should support a environmental issues
precautionary approach to environmental ® Environmental management p. 19
challenges. e Preventing global climate change pp. 20-21
o .
o o Conserving resources p. 22
Businesses should undertake initiatives * Reducing waste p. 22
to promote greater environmental e Management of chemical substances p. 23
responsibility. © Green procurement p. 23
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Principle 9: CSR goals pp. 28-29
Businesses should encourage the ¢ Performance summary p. 30
development and diffusion of ® CSR policy p. 31
environmentally friendly technologies.
Anti— Principle 10: e Corporate governance pp. 8-11
Corruption| Businesses should work against corruption | e Procurement Initiatives p. 17
in all its forms, including extortion and *CSR goals op. 28-20
bribery. )
® CSR policy p. 31






