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FY2006 Financial Estimates and Results
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FY2006 Results
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Results

Net income
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(Billions of Yen)
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Changes in Market Forecasts 

Sources: Market research companies, etc.

-5% – 5%15%Actual growth

-15% – 5%12% – 14%As of October 2005

-15% – 5%5% – 7%As of April 2005

Semiconductor 
CAPEXPCs

Forecasts for CY2005
(YoY growth)
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5% – 15%5% – 10%As of April 2006

-10% – 12%3% – 9%As of October 2005

-36% – 2%4% – 9%As of April 2005

Semiconductor 
CAPEXPCs

Forecasts for CY2006
(YoY growth)

Changes in Market Forecasts 

Sources: Market research companies, etc.
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Increasing Semiconductor Content Ratio

New Waves of Growth in the 
Semiconductor Market

Beyond geographical isolation, primary driver 
for a nation’s growth

New Wave IIINew Wave III

Geographical Expansion

Driving new lifestyles - ubiquitous access, 
EHS care, education 

Expanding Applications
Wireless digital networks

New Wave IINew Wave II

New Wave INew Wave I
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Late 90s
•Digital consumer electronics
•Automobiles, etc

Wireless Digital Networks
•New Wireless Connectivity
•High Performance Mobile Tool
•Digital Broadcast & Digital TV
•Emerging Applications

• Healthcare
• Education
• Security

Source of market data:  Gartner Dataquest

New Wave I –Expanding Applications
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Asia Latin America East Europe

China
India
Indonesia
Malaysia
Philippine
Thailand

.

.

.

Mexico
Brazil
Argentine

.

.

.

Russia
Czech 
Slovakia
Hungary
Poland
Turkey
Rumania

.

.

Saudi Arabia 
Egypt
South Africa
Nigeria

.

.

.

Middle East and 
Africa

Expanding to economy growing zone 

New Wave II –Geographical Expansion
Beyond geographical isolation, primary driver for a 

nation’s growth  
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Source: Goldman Sachs, Nikkei Market Access

(M Units) (Emerging Country ratio)
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New Wave II –Geographical Expansion

Mobile phone shipment

Beyond geographical isolation, primary driver for a 
nation’s growth  
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Source: IDC, Nikkei Market Access, TEL-Marketing estimate
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New Wave II –Geographical Expansion

Beyond geographical isolation, primary driver for a 
nation’s growth  

PC shipment
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Sources:Nikkei Market Access, etc.

Driving new lifestyles –ubiquitous access, EHS care, 
education 

New Wave III –Increasing Semiconductor Content Ratio

Increase in semiconductor content ratio of mobile phone
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New Wave III –Increasing Semiconductor Content Ratio

Increase in semiconductor content ratio of automobile and TV

Driving new lifestyles –ubiquitous access, EHS care, 
education 
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Conventional PC

$300-$350 $400-$500
Source: TEL Marketing estimate

Chip value Chip value

NAND PC coming to market 4G-16G Byte

NAND PC

New Wave III –Increasing Semiconductor Content Ratio

Driving new lifestyles –ubiquitous access, EHS care, 
education 
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Increasing Semiconductor Content Ratio

New Waves of Growth in the 
Semiconductor Market

Beyond geographical isolation, primary driver 
for a nation’s growth

New Wave IIINew Wave III

Geographical Expansion

Driving new lifestyles - ubiquitous access, 
EHS care, education 

Expanding Applications
Wireless digital networks

New Wave IINew Wave II

New Wave INew Wave I


